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The study on effect of attachment toward shops on place attachment

* *

Haruna Suzuki*, Satoshi Fujii*

In this paper, we focused on the attachment to a store that people frequented daily. Attachments to a Store are
congdered to be afactor of atachment toward resdentid place, if the Sore is near resdentid place. It is dso consdered
that style or location of each shop would be determinant of attachment to astore. In order to examine these rdlaions, we
implemented the questionnaire survey implemented for residentsin three locd cities in Jagpan. Result showed that people
who have more atachment to store near home tend to have attachment toward residentid place. Besides, it isaso showed
that frequency of each shop use, and shop type have effect on atachment toward the store,
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