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A theoretica and empirical research on psychological reactance against the car-use-prohibition communication’
By Satoshi FUJI™

In this paper, it was hypothesized tha a psychologica reactance against the communication to promote car use
prohibition to vist city centra would be larger when the individua who received the communication used car frequently

and did not use public transport frequently to vist city centrd. The hypothesis was tested by the data and the data was
supported by the data




