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MOBILITY MANAGEMENT:
Soft trangportation measures for road, transport, urban and rural adminigrative problems

Satoshi FUJI

People s heavy car-use hebitudly causes traffic congestion problemsin urban ares, problems of unsustainable mohbility
of public-trangportation, suburbanization problems in urban area and problems of underpopulation in rurd area. For
solving these adminidrative problems while teking advantages of car usg it is necessary for people to voluntarily
modify their travel behavior to the direction where they moderaidy and wisdly use car. It is sressed that Mobility
Management (MM), that isanew concept of soft measures, can effectively urge peopl€ stravel behavior change.



