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A TRAVEL FEEDBACK PROGRAM AS A MEASURE OF PSY COLOGICAL
STRATEGY FOR TRANSPORTATION DEMAND MANAGEMENT

Ayako TANIGUCHI, Satoshi FUJII, Fumihiro HARA, Shin'et TAKANO, Sei'ichi
KAGAYA

In this study, we defined Travel Feedback Program (TFP) as a measure of psychological solution for
Transportation Demand Management (TDM), and classified existing methods depending on the technical
differences of communication. The existing TFP methods are classified two types, a one is to provide
people with advices of travel behavior depends on their strength of intention to change the travel mode
and the other is to provide people with individualized advices of their travel behavior. We reviewed past
studies of TFP according to this classification, and suggest the new direction to develop more effective
psychological solution for TDM.
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