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Current Stuation of soft messuresfor car use reduction in United Kingdom

Ayako TANIGUCHI, Saoshi FUJI

Mohility Management (MM) is soft trangportation measures for the purpose of inducing peopl€'s voluntary travel
behavior change from car use into sustaineble travel mode such as public transportation, bicyde, and waking. In
Japan, there are saverd case dudies of MM, and significant effects for car use reduction were reported. However,
MM in Jgpan is currently only experimentd, and is not implemented widdly. In this Sudy, we report current Stuation
of MM in United Kingdom by document survey and interview. Basad on the survey and the interview, we made
suggestion toward Japanese urban and trangportation policies.
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