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Anandyssof atitude change of shop keeperstoward car restriction in shopping area
- apsychologicd effect of provison of pedestrian survey datain Jyuugaokashopping area-

* *%

Ayako TANIGUCHI *, Satoshi FUJI **
Since 1960's, motorization continuesin Japan. It brings various merits for our life, but it dso brings alot of demerits
such astreffic congestion, traffic incidents, environmentd problems, and dedlination of shopping areaon city center.
In this Sudy, we focused car regrriction of shopping area to activate city center. We hypotheses thet shop owners
whom voicein the negative about car restriction do not know the fact such as* pededtrian desirefor car retriction”, so
their atitude towards car retriction would change in the poditive direction if the information of the fact was given to
them. Wedid before and after surveysto verify thishypothesis, and theresults of andysis supported the hypothesis,
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